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The sole issuer of the 
„Inyova Crowdinvesting“ 
security offered with this crowdinvesting booklet is 
Yova AG, Limmatstrasse 123, CH-8005 Zurich, Switzerland. 

Only details that are known and identifiable up until the date on which this 
crowdinvesting booklet is prepared shall be of relevance for the content of 
this crowdinvesting booklet. Insofar as this is permitted by law, no liability shall 
be accepted for the achievement of desired results or for deviations owing to 
future economic, tax-related and/or legal changes.

Information that deviates from this investment brochure shall not be taken into 
account by investors unless it has been confirmed in writing by the issuer. Ver-
bal agreements shall not be valid. The issuer shall not be liable for any third-par-
ty information deviating from this crowdinvesting booklet, insofar as the liability 
disclaimer is permitted by law. 

In this context, we also refer you to the information on page 35.

Declaration 
of responsibility 
by management



#OwnTheChange

Together with you, 
we’re creating a 
better tomorrow 

We want to make sure our grand- 
children, and yours, inherit a Planet 
Earth that is liveable. And we think 
many other people want this, too. 
That’s why we embarked on our 
mission to turn millions of people into 
impact investors.  

Inyova stands for “invest in your valu-
es”. We make it easy for everyone to 

invest in a sustainable and respon-
sible future, without compromising 
their financial returns. This is about 
taking back control of capitalism 
and democratising finance – essen-
tial elements for a more sustainable 
and equitable future. Because the fi-
nancial system shouldn’t benefit the 
finance industry. It should benefit 
people, society, and the environment. 
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What we do#OwnTheChange

Solving the big 
global challenges 
through 
impact investing

Investing is a powerful tool for shaping the world – for good, 
and for bad. Whether it’s financing a company championing 
carbon-neutral transport and gender equality, or a mining cong-
lomerate that’s expanding its fracking operations – progress 
tends to accelerate where capital flows. We empower people 
to grow their wealth, while investing in high impact companies 
that help make the world cleaner, greener, and more socially 
responsible.
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What we do#OwnTheChange

Photo: Matthew Henry on Unsplash

Solving our 
customers‘ needs

The problem 
In the past, impact investing was only avai-
lable to very wealthy customers of private 
banks. For the rest of us, investing sustain-
ably meant putting our hard-earned money 
into high-risk projects, accepting very low 
returns, or falling for greenwashed options 
that have no real impact. 

Added to that, the finance world is a cold, 
cold place. It’s time-consuming, intimida-
ting, and there’s lots of traps to watch out 
for. Yet, investing is something that ever-
yone needs to do to secure their financial 
future. •	 Our algorithm ensures all portfolios 

are diversified, risk-optimised, and 
designed for long-term financial 
returns.  
 
Using science-based methods, rigo-
rous sustainability standards, we’ve 
made it easy for people to invest 
with real-world impact. 

•	 Our impact investors feel and see the 
impact their companies are having  
on the planet and society, through 
impact news and metrics. 

•	 Inyova portfolios are 100% persona-
lised and transparent. Our impact in-
vestors only invest in companies that 
align with their values. Because 
it’s emotionally meaningful, they feel 
proud of their investment.  

The solution
We solve this problem for everyone. With 
Inyova, people connect meaningfully with 
the companies in their portfolio because 
they invest based on the impact topics 
that they care about. Of course, we are 
always managing the risks and all of our 
portfolios are risk-optimised. Better yet, 
our online tool is fun and easy-to-use. 
People enjoy using it so much that more 
than 30% of our new customers join after 
their friends tell them about us.
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What we do#OwnTheChange

    Increased shift towards 
    sustainability

Consumers and regulators are increasingly de-
manding more sustainability. We believe this 
will become the backbone to how all compa-
nies operate. An example of this is the EU’s new 
Green Deal, which has finance at its core. At the 
same time, ESG filtering, currently the status 
quo in sustainable investing, has been shown to 
be insufficient in delivering real-world impact. 
Investors expect a traceable impact on the real 
economy, and Inyova was built to provide it.

At the intersection 
of three mega-trends:

 More personalisation in all services  
– including investing 

Personalising investments isn’t just for the Bill Ga-
tes’ of the world anymore as more advanced tech 
is making it possible for everyone to access. This 
is already a major trend in the US where Walt Bet-
tinger, CEO of Charles Schwab, one of the leading 
US asset managers, commented in October 2021 
that “personalised investment is coming at us like 
a freight train.” He continued to say that ETFs, 
which offer a one-size-fits-all approach will likely 
soon fade out as tech allows greater personali-
sation. 

 Greater need and desire for 
retail investing

Once the domain of experts, investing is beco-
ming more and more mainstream. Technology has 
made it easier, cheaper, and – dare we say it – fun. 
Especially younger generations, like Millennials 
and Gen Z, have flocked to the likes of Trade Re-
public in Germany and Robinhood in the US as 
investing has become increasingly popular. 

There are also macroeconomic pressures at 
play, including negative interest rates in savings 
accounts as well as the ever-dwindling chance 
you will receive a liveable government pension at 
retirement. Inyova is poised to help new investors 
get started. 

Inyova fills real gaps in the market and aligns with three crucial mega-trends in society:
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“Every 
investment 
has an impact. 
Make your 
money 
matter.”
Dr. Tillmann Lang, 
CEO and Co-founder Inyova
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Crowdinvesting#OwnTheChange

Why are we doing crowdinvesting?
We have always wanted to make Inyova more accessible and take more people on our 
journey because we know that maximising our impact means creating a growing mo-
vement. There are two main reasons why we are excited by this campaign now:

Owning your 
piece of Inyova 

What is crowdinvesting?
Crowdinvesting is a way for you to buy sha-
res in a start-up. Usually, investing in a start-up 
requires a six or even seven-figure amount of 
money. That means you need to be a wealthy 
angel investor or a venture capitalist to get 
involved. Crowdinvesting makes this type of 
investing accessible – it’s a great step towards 
democratising finance!

We’re on a mission to democra-
tise finance and help you take 
back control of capitalism. Until 
now, Inyova has been funded by 
an amazing group of angel in-
vestors and family offices – but 
to be true to our values, everyone 
in our community needs to have 
the opportunity to become an 
owner in Inyova. We believe in the 
power of active ownership and 
want to make sure that Inyova is 
also owned by people who care 
about our long-term success.  

We’re planning on using the additional capital to accelerate our customer growth and build 
cool new features like enabling people to vote at annual general meetings through proxy 
voting or seeing stock-level performance in portfolios. 

This is something our community 
has always asked for. In a recent 
survey, more than 1,000 Inyova im-
pact investors said they are inte-
rested in owning a stake in Inyova. 
It was time to take action! We also 
just completed a funding round and 
thought the time to bring Inyova to 
more people is now. 
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Crowdinvesting#OwnTheChange

To find out more about 
how you can buy a 
piece of the Inyova pie 
click here.

immediately after 
signing & review

subscription 
& signing

start 
registration

start 
payment

latest day 
to invest if 

not stopped 
before

last day 
to pay the 

investment
payment

4 April 27 April 4 May 13 May

start investing 
on crowd 

investing site

CHF 
25 mn
AuM

Series A 
funding 

2021

CHF
173 mn 

AUM

Inyova 
for Kids 

2020

French 
language

8,000 
customers

Product launch
 Switzerland

2019

Bafin license 
for all European 

markets

50 
employees

2022

Founding 
2017

Launch 
in 

Germany

3A
 accounts

Milestones and achievements since founding 

What are the timelines?

http://crowdinvesting.inyova.ch/en/faq-english/
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81%

have little or no 
investment experience 
with stocks

37%

are women 

30%

come from 
referrals

are 35 years 
or younger

54%

Our community already includes over 8,000 
impact investors. We are building a more 
equitable and sustainable future, and growing 
every day.

Our 
community

Svenja
Impact Investor since 2021

"I looked at other offers at 
banks and funds, but in the 
end the transparency with 
Inyova was the best. I can 
invest in things that 
are really im-
portant to me 
like equality 
or ecological 
resources."

Thore
Impact investor since 2019

"With Inyova, I have a time 
horizon of over ten years 
and 100% of my money 
is invested in sustainable 
companies. I don’t 
have to bother 
with the volati-
lity of financial 
markets and 
have peace of 
mind."

Punit
Impact investor since 2018

"You don’t have to be a 
financial expert to invest 
with Inyova. It’s very easy 
to get started, and you 
have a good 
feeling 
because 
your money 
is invested 
sustainably."

What our community looks like
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4.9
Average app 
store rating

Social media
Social media is a key touch-
point where we engage with 
the Inyova community on a daily 
basis. We have an established 
presence on Instagram, Linke-
dIn,TikTok and Facebook, whe-
re we sharenews and educatio-
nal content about sustainability 
and investing with over 31,000 
followers. Our content reaches 
over 200,000 people every 
month.  

Building knowledge 
about impact

A financial provider 
that customers love

Events
Our events provide a space for 
our community to learn more 
about topics that matter to 
them, ask burning questions, 
and actively exercise their 
shareholder rights. More than 
3,800 people have attended 
Inyova webinars since February 
2020. With more than three we-
binars a month, we cover a ran-
ge of topics from finance and 
impact to mindset coaching
– often presented by guest 
speakers or members of our 
management team.

Expertise blog
We regularly publish the latest 
insights and research findings 
on sustainable finance in ar-
ticles and op-eds on our web-
site.

- I do not know ANY other apps for impact investment
- The app does what it says
- There is an overview so I can check any time I want
- There is INFO about every company that I buy
- There are predictions on how it will go over 5 to 20 years, so 
   that’s a nice motivator haha
- There is not a lot of BLABLA (some apps have too much func- 
   tionality, this one is quite focused and that’s a very good thing)

Delightful for conscience and wallet

Beautifully designed and well-functio-
ning app! In addition to the ecological 
aspect, the economic aspect is also 
convincing; within one year, Inyova has 
clearly outperformed a conventional 
product by other providers. 

Hooray

Great to have an app to check on my investment, 
and to see the impact my investment is having! 
Keep up the amazing work Inyova team.

Best financial app

This is hands down the best 
financial app on the planet!

I am very satisfied with Yova. 
Transparent, fast, good and 
clear website.
And a super customer service 
that responds quickly.

This is exactly what I was looking 
for. Sustainable impact investing for 
everyone – transparent and under-
standable. Service is great, it feels 
like being part of a family that shares 
the same values and goals – creating 
something better.

I’m a happy Inyova client too :-) 
choosing a portfolio which takes a 
gender lens and which is perfor-
ming quite well. Congratulations 
on the new name and continued 
success. 

The End2End experience is 
ingenious. It is very easy to make 
a sustainable investment with just 
a small amount. From then on, it's 
a case of sitting back, paying in 
a little now and then, waiting and 
doing something for the en-
vironment, for your fellow human 
beings and for your dreams for 
the future.
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Our Product#OwnTheChange

Inyova provides an innovative financial service 
through technology that previously did not exist. 
Now anyone can become an impact investor, in 
less than 10 minutes from the comfort of their 
sofa. Investing know-how is not required. It is so 
easy to sign up that 81% of our users are first-
time investors. 

Our Product

How it works:

Pick the impact topics 
that match your values
People choose from 24 different 
impact topics, which encompass 
handprint, footprint and exclusion 
criteria. Based on your selections, 
we build a fully diversified portfo-
lio containing 30-40 high-impact 
companies. All companies meet 
stringent financial criteria.

Experience your 
portfolio and its impact
In Inyova’s online tool, you see 
every stock in your investment stra-
tegy, your impact topics, projected 
returns, and more. Love Tesla, but 
hate Spotify? No problem! You can 
easily add or remove companies 
from your portfolio. No matter what 
changes you make, we always en-
sure your portfolio is designed for 
long-term returns.

Open your personal 
account and invest
The account opening process is 
digital and paperless. No meetings 
in a bank branch, no need to find 
a printer, nor send paperwork in 
the mail. With Inyova, people can 
become impact investors without 
putting on shoes, or even a shirt! 
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Inyova Invest

Standard impact investment

For everyone with a residen-
ce in Germany, Switzerland 

or Austria

Designed for long-term 
investing, but you can 
withdraw at any time

0.6-1.2% all-inclusive fee

Investment type

For who

Time period

Fee

Tax-deductible 

Flexible withdrawals

Choose from 24 impact topics 
and over 300 companies

Fully diversified portfolio 

Impact news and metrics 

Continuous risk management

Easy-to-use mobile app

Shareholder rights 

Inyova 3a

Tax-supported 
pension saving

For Swiss residents

Withdraw 5 years before 
retirement or to buy a home, 

start a company, or if you 
leave Switzerland

0.8% annual fee

Inyova for Kids

Accounts for loved ones

   For kids, grandkids, and 
godkids of Swiss residents 

Designed for long-term 
investing, but you can 
withdraw at any time

0.6-1.2% all-inclusive fee

 Coming to 
 DE+AT soon

Select between 3 innovative 
impact investing products:
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Inyova’s technology creates personalised 
impact investing strategies in real-time as 
you go through our online tool. Our prop-
rietary algorithm maximises sustainability 
impact – without compromising returns.

Have your PIE and eat it, too. 
Introducing the Personal Impact 
Engine (PIE)

Our Personal Impact Engine (PIE) techno-
logy powers two state-of-the-art apps: the 
consumer app that you likely already know 
and love, as well as our highly efficient port-
folio management app that powers our bu-
siness behind the scenes. 

Within our consumer app, this proprietary 
technology generates completely unique 
portfolios of 30-40 individual company 

stocks, based on the personal impact to-
pics and exclusion criteria chosen by each 
impact investor. The stocks are selected 
by our investment office from a curated 
pool of over 300 companies, with Green 
Bonds also included depending on a per-
son’s financial profile. All portfolios meet or 
exceed best practices for diversification, 
risk-optimisation, and liquidity.

Behind the scenes, our portfolio manage-
ment app, together with our investment of-
fice, does the heavy lifting, enabling us to 
manage millions of personalised portfolios 
in real-time. This technology automates 
many laboursome tasks, including monito-
ring for and managing risks, trading stocks, 
completing corporate actions (like reinves-
ting dividends), as well as enabling active 
ownership. 

Powered by 
cutting-edge 
technology
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Exclusions: These topics allow in-
vestors to exclude companies that 
have interests in meat, nuclear ener-
gy, tobacco, animal testing, alcohol, 
weapons, coal & gas, or pesticides. 
This way, investors ensure their mo-
ney does not finance industries that 
they don’t support1 . 

Handprint, footprint 
& exclusion criteria

Every investment strategy that Inyova creates is 
customised according to the person’s individual 
interests, values and life situation. Investors pick 
their impact topics, and we put forward high-im-
pact companies that are championing these to-
pics. The impact topics fall into three categories: 

Handprint: These topics relate to 
the products and services a compa-
ny puts into the world. For example, 
renewable energy, transport of the 
future, circular economy and access 
to medicine. 

Footprint: These topics consider 
how a company runs its operations 
and manufacturing. This includes 
how they treat their workers, the 
percentage of women in senior lea-
dership positions or on the board of 
directors, as well as how much car-
bon the company emits.

1 There are no "bad" companies in the Inyova universe. But users can increase the stringency of the exclusion using exclusion criteria. For 
example, a pharmaceutical company producing important vaccines may make a small part of its revenue from pesticides, too. By selecting 
to exclude pesticides, you won't even allow for that.
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Inyova is reinventing finance as we drive 
systematic change – both in the direction 
that investment money flows, but also in 
the way investors engage with their com-
panies. As shareholders, people have po-
wer to influence the direction of the wor-
ld’s big companies by engaging and voting 
at companies’ annual general meetings 
(AGMs). AGMs are meetings where com-
panies report results to their shareholders 
and update them on plans and goals for 
the future. But currently, few people can 
use this power, because their votes and 
other shareholder rights are exercised by 
their banks, life insurance providers, and 
other asset managers – or are not exerci-
sed at all. 

As a result, the interests of society at large 
– or even the interests of the people who 
actually own the company – receive little 
attention. We are the owners. But we’ve 
left the room, leaving it to other people to 
decide for us. Inyova is pioneering ways of 
taking back control to change this. 

The role of finance 
in solving the 
climate crisis

Inyova is pioneering how to 
create impact at scale

We go beyond ‘sustainable’ investing, 
using scientific methods to create trace-
able sustainability impact in the real world. 
We’re not simply building investment port-
folios based on ESG filters, which have 
limited real impact. Instead, we create in-
vestments that are both impact-aligned 
and impact-generating. 

It’s important to know that sustainable in-
vesting often aims to maximise returns by 
investing in companies that are “slightly 
better” than others. ESG criteria are laye-
red over these potential companies and 
some of the worst offenders are filtered 
out. 

Impact investing also includes ESG filters 
but adds mechanisms for pushing climate 
compliance and other changes, through 
actions like shareholder voting & company 
engagement. Further impact is generated 
through Green Bonds, which shift additio-
nal capital into certified sustainability pro-
jects.
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Conventional 
Investing

Sustainable 
Investing (ESG)

Impact Investing

Impact-aligned Impact-generating

Maximise return, minimise 
financial risk

Maximise return, minimise finan-
cial risk (including ESG-related 

risk)

Maximise return, minimise financial 
risk, address social & environmen-

tal problems

Maximise return, minimise financial 
risk, actively contribute to solving 
social & environmental problems

Pre-investment filters
e.g. industry exclusion, best-in-class, ESG integration, thematic investing

Post-investment actions
e.g. shareholder voting, shareholder engagement

Additional capital
e.g. green bonds, funding start-ups

Inyova's Impact lever #1

Post-investment actions: Active ownership and public pressure to push climate 
compliance in existing companies

Inyova impact investors directly own the company stocks in their portfolios and therefore 
can vote in major decisions and exercise other shareholder rights. Therefore, we want 
to make it possible for more people to make use of these ownership rights by adding a 
voting feature into the tool. Imagine simply swiping right for more climate solutions. 

Inyova's Impact lever #2

Additional capital: More money for innovation and the widespread 
implementation of climate solutions

Inyova portfolios contain Green Bonds, which shift capital into certified projects that fight 
climate change. This includes investments in sustainable forestry in Finland, railway ex-
pansion across Europe, and renewable energy development in the United States. See 
more examples of Green Bond projects on page 32. 

Inyova's Impact lever #3

Mainstreaming impact investing for retail investors

We need millions of people as impact investors to solve problems like the climate crisis. 
As a community, we can make this happen. Together, we can turn impact investing into 
the new normal by making it visible, accessible, and fun. This way, we transform the finan-
ce industry into part of the solution, creating systemic change through our movement.
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In-app voting implementation

We already empower our impact investors to directly influence companies they invest 
in, through our shareholder engagement events. Soon, this activism will be directly built 
into our app. This will enable our community to easily and digitally vote on major strate-
gic decisions at companies they are invested in. This game-changing feature is at the 
forefront of impact investing. Our goal is to allow millions of people to vote on the strate-
gic direction at some of the largest and most influential companies around the world like 
Tesla, Siemens, ABB or Volkswagen. 

Advanced reporting

More powerful impact metrics
Our community cares deeply about sustainability and we want to deliver even more 
transparency about how their investments are contributing to a greener future. To do 
this, we will take our impact reporting to the next level with powerful new data.

Greater transparency to understand drivers of returns: Stock-level reporting
Our customers asked and we listened: We are bringing new reporting into the Inyova 
app, which will show the performance of individual companies. This will give impact 
investors a highly detailed view of how their investment is developing. 

Extended investment options

We have a lot more ideas of how we could grow the Inyova product offering. Some of 
them are investing in new asset classes like private markets, ventures, project financing 
and peer-lending as well as direct investments in impact vehicles. Imagine co-owning a 
hydro plant or a forest. 

We're not sure which direction we'll take, but we'd love to have you along for the ride.

In the works: 
more impact, greater 
transparency

 Coming soon

 Coming soon

 Coming soon
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Liquid wealth 
of private households

11,127 billion EUR in DACH

2,703 billion EUR 
invested in stocks 

+ investment funds

1,865 billion EUR
share of consumers that 

want to invest sustainably
= 

Inyova's addressable
 market

The current market size in the Ger-
man-speaking DACH region is a whopping 
1,865 billion EUR. 

This market size estimate is based on an 
overall amount of over 11,127 billion EUR in 
liquid assets, which are held by households 
throughout the DACH region. Liquid as-
sets is just a fancy way of referring to cash, 
stocks or other money that is part of inves-
tment funds, etc. Of these 11,127 billion EUR 
in assets, 24% is already invested in stock 
and investment funds today, which is equal 

to a market size of 2,703 billion EUR. At the 
same time, we know that 69% of consu-
mers want to invest sustainably, which 
leads us to a market estimate of 1,865 bil-
lion EUR. 

Given megatrends like the transition to 
sustainability and the growth in retail in-
vesting, this market is likely to continue to 
grow. Inyova, with its truly sustainable, per-
sonalised and transparent solution, is well 
positioned to own a significant share of this 
market.

Serving a 1’865 billion EUR market 
that keeps growing

Sources: OECD, Deutsche Bundesbank, Oesterreichische Natio-
nalbank, Schweizerische Nationalbank (SNB). For detailed source 
information, please refer to the References section.
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Traditional banks Other digital advisors Impact investing - Inyova

None/negative impact ESG filtering only, 
no impact mechanisms Traceble impact

Not transparent Not transparent Fully transparent

No personalisation Low personalisation Personalised

Not digital-first Digital Digital

Our business model

Impact investing has a good chance of 
becoming standard soon as regulators, 
consumers and investors will be less and 
less willing to accept mere ESG filtering. 
ESG filtering likely has little to no mea-
surable impact in the real world, as it lacks 
post-investment action and does not shift 
additional capital into impactful projects. 
While it’s easy to add some sort of ESG fil-
tering to a fund product, providing real im-
pact mechanisms requires new expertise 
and technology. As a result, legacy banks 
and ETF providers are most likely not set 
up to provide impact mechanisms. Mean-
while, Inyova’s technology is purpose-built 
to maximise impact.

How Inyova makes money

Inyova is a Swiss asset manager that pro-
vides a unique impact investing solution, 
using proprietary technology to generate 
personalised investments with traceab-
le impact. For this service, customers pay 
a yearly, all-inclusive fee of 0.6% - 1.2% of 
their total investment value (larger invest-
ments pay the reduced rate).

More and more people want to invest their 
money while having a traceable sustainabi-
lity impact. Inyova is one of the only compa-
nies able to provide this to retail customers.
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Reaching people that banks and other 
providers can’t 
81% of our customers are first-time inves-
tors and 54% of them are 35 years old or 
younger. Our product speaks to a new 
generation of investors that want to bring 
their values and lifestyles in line with how 
they invest and save for their futures. The-
se people have been largely ignored by the 
finance sector, but we’re turning them into 
impact investors. 

Encouraging high savings plans so that 
investments continuously grow 
73% of our customers have automated sa-
vings plans set up, which leads to steady 
growth in the assets we have under ma-
nagement. This isn’t just good for us, it’s 
also good for our customers as behaviou-
ral science suggests it's the best way for 
people to save and invest in the long term. 
Since we charge a management fee based 
on the assets we have under management, 
this savings rate is important in determi-
ning our revenue growth. Our average 
customer invests USD 12,245 initially and 
then pays in another USD 738 every month 
through our savings plan. 

Having a clear path to profitability 
We’re not one of those start-ups that fuel 
expensive growth and figure out how to 
make money later. We are convinced that 
a clear and sustainable path towards pro-
fitability is essential, and our business case 
has proven to work.

Even in our current early stage, our unit 
economics are positive. This means that we 
are able to cover the costs of each custo-
mer and earn a return. In time, if we decide 
that we want to focus on profitability over 
growth, we can easily switch our strategy 
away from growth-driving measures like 
marketing and focus on our profitability.

And that’s just the beginning. Our current 
path to profitability doesn’t even include 
some of the additional functions and fea-
tures we want to create, which may help 
us to open up additional revenue sources. 
What’s in store, you ask? We’re thinking 
about everything from Inyova as an em-
ployee benefit program, partnering with 
bigger institutional investors, which could 
sell Inyova as a service to their customers, 
or adding the features that enable our 
customers to invest in sustainable start-
ups. Those are just some of the ideas we’re 
considering.

Inyova's long-term 
economic plan

We are building a long-term business with solid customer lifetime value and healthy 
unit economics by:
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Average customer lifetime value (USD)

First year

-400

604

2,630

7,613

First 5 
years

First 10 
years

First 20 
years

The easiest way to understand 
Inyova’s business model 

In the first year, we need to invest money to 
win new customers. This initial investment 
coupled with the costs of onboarding a new 
customer means that our early cash flow is 
negative. However, as soon as a customer 
enters their second year, we begin seeing a 
positive cash flow. 

By the third year, on average we have recu-
perated the costs of onbaording the custo-
mer and begin earning a return.

Because over 70% of our customers have 
monthly savings plans in place, we expect 

the revenue we get from those customers 
to grow even further. In fact, by year 10, the 
average customer lifetime value will have 
reached USD 2,630. 

Again, the current model doesn’t yet ac-
count for any of the cool new products or 
features we may roll out that could help us 
to generate further revenue, like offering 
features that allow people to invest in ad-
ditional asset classes or powering start-up 
investments.  
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Our Strategy 
for Growth

Inyova is growing from its dedicated community through referrals
Our main growth comes from customers who are so excited about Inyova, they tell their 
friends about us. Even in times when the stock market was weak or turbulent, our custo-
mers have continued to refer us to their friends, which has driven our growth. Our com-
munity is our strength and growth-engine. 

Strong brand fuelling organic growth
In Switzerland especially, we have created a strong brand that is well-known, trusted, 
loved and respected in the sustainability community and beyond. Through PR and brand 
campaigns, we have been able to drive up our brand awareness and generate organic 
growth amongst our customer base. In Germany, we’re still in the early stages of our brand 
growth but have now held several webinars and thought leadership events with the likes 
of Joschka Fischer. We have also been able to generate ample, high-value press coverage 
and run a billboard campaign in Berlin.

Affiliates and partners bring trust and growth
We partner with numerous affiliates and partners. Partners like the Swiss banking app, 
neon, promote us to their customer base, which is another healthy stream of customers 
for Inyova. 

Further expansion routes
Our goal is to make millions of people into impact investors. In order to do that, we 
know that we have to expand and we see two main routes to this. 

Firstly, making our product available to everyone in Europe and beyond is essential. 
The climate crisis is a global challenge and we will only win if we accomplish this 
together. Secondly, we also want to add more features to our app, which will help us 
to have an even greater impact in fighting climate change and promoting equality. 
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Number of accounts Assets under management (million USD)
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Since our launch, both the number of Inyova accounts and the 
amount of assets under management has consistently increa-
sed quarter by quarter. 

Consistent strong 
customer growth
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Press coverage 
& references

135 media mentions in Germany 
since market entry in June 2021

205 media mentions in 
Switzerland in 2021

March 2021 

“It is just one part of a rapidly 
growing trend of ESG-focused 
fintechs looking to meet demand 
from retail investors and savers to 
improve their ethical credentials. 
Swiss-based Inyova helps new in-
vestors create portfolios according 
to ESG principles that matter most 
to them.“ 

May 2021 

“On Monday, the sustainable in-
vestment platform Inyova announ-
ced a financing round of CHF 11 
million. Of this amount, 3 million 
francs will come from the Swiss 
government's Technology Fund. 
Other investors include Diamond-
scull CEO Carole Ackermann and 
Christoph Sutter of Axpo Group. 
In April 2020, Inyova had already 
closed a round of financing of 4 
million francs.”

July 2021

"Now customers can choose 
the shares of their 3a pen-
sion solution themselves. 
(Inyova's) new investment 
product grants maximum 
autonomy and guarantees 
the sustainable claim.”

October 2021 

”Customers want green inves-
tments, but many banks still 
can‘t deliver.“

”If Fridays for Future protesters 
want to invest their money, 
they should do it through the 
platform (Inyova), the company 
claims.“

October 2021 

”More impact, please.
Digital asset manager 
Inyova wants to offer fully 
personalised impact ETFs.“

November 2021 

”Inyova, is an app that enables 
fractional investments in indi-
vidual shares of sustainable 
companies and aims to re-
volutionise the fund industry 
along the way.“

November 2021 

”Tesla or Beyond 
Meat? This foun-
der lets you build 
your own ETF“.
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We are experts in finance, sustainability and 
technology. We are portfolio managers, techies, 
designers, mathematicians, finance masters, 
developers, marketers and communicators. We 
are activists for a more sustainable world.

Inyova currently has 52 employees from 23 dif-
ferent countries, speaking 21 languages. 57% of 
the team are women. 

The people 
behind Inyova

Inyova founding story:
Co-founders Erik Gloerfeld and Tillmann Lang realised that finance offered significant 
untapped potential for sustainable progress. And one of the best ways to have a sus-
tainable impact is to create products that people want – and which are designed inhe-
rently to help solve global problems. 

When their entrepreneur friend and financial pro Miro Zuzak suggested a way to make 
investments personally meaningful, they saw the potential to make them truly sustain-
able, too. An evening of flipcharts and a couple of pizzas later, they had sketched the 
concept of an impact investment platform. The trio teamed up with serial entrepreneur 
Christoph Birkholz to help bring the idea to life. They called it Inyova, which stands for 
“invest in your values”.
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The people 
behind Inyova

Management Team/ Eco Team 
Dr. Tillmann Lang 
Erik Gloerfeld
Angela Altvater
Cristian von Angerer
Jeff Haindl

The prototypes for the Inyova platform were built by the 
founders themselves. To this day, every line of code is written 
in-house by our world-class engineering team.

Dr. Tillmann Lang 
Co-founder and CEO

Tillmann has spent his professional career at the intersection of sustainability and technology. After 
spending almost a year exploring the world in hiking boots and crossing continents on a bicycle, he 
turned his dedication for nature into a professional calling. As a passionate technologist (he studied 
maths and computer science in Heidelberg and Santiago de Chile), Tillmann has worked on climate 
change technology, sustainable finance and impact innovation in a variety of roles – from tinkerer and 
researcher to McKinsey consultant, researcher at ETH Zürich, and as an investor. Today, Tillmann is 
co-founder and CEO of Inyova Impact Investing and together with his wife Evi tries to live up to the 
expectations of their two little kids.

Erik Gloerfeld 
Co-founder and CPO

Inyova is Erik’s third sustainability venture. Born and raised in Sauerland’s beauty Lüdenscheid, Erik 
studied renewable energy technologies and business administration in Aachen and Zurich. After a 
two-year excursion to the world of suits at McKinsey, he launched a sustainable tailoring business. He 
also made the sustainability initiative GreenBuzz fit for internationalisation and helped to give birth 
to the platform Collaboratio Helvetica. Erik is an avid meditator who spends several weeks each year 
on retreats and is strongly influenced by Buddhist philosophy. He can also be found on skis (telemark 
only), mountain bikes or eating several kilos of raw fruit in one sitting.
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Angela Altvater 
CMO

Angela oversees marketing and PR at Inyova and is responsible for fuelling the company’s growth. 
She is a strong advocate for women’s rights and is excited to make Inyova the impact investment plat-
form for all. Prior to joining Inyova, she oversaw international marketing for OpenTable for more than 
seven years. Angela holds a Master of Science in Marketing from the University of Manchester as well 
as a Bachelor of Arts in International Relations and Economics from Wellesley College in the USA. She 
spends her free time in Frankfurt sipping oat milk cappuccinos and chasing after her young daughter.

Cristian von Angerer  
CIO

Having worked in finance for many years, Cristian felt that the industry was falling short when it came 
to sustainability. In his mission to change that, Cristian took responsibility for Inyova’s impact investing 
strategy and investment management – ultimately making sure that your values are always reflected in 
your investments. Before joining Inyova, he worked at Boston Consulting Group and Assenagon Asset 
Management and has a background in mathematical finance and economics. Cristian lives in Munich 
and enjoys the great outdoors in his free time.

Andreas von Angerer 
Head of Impact

Andreas is responsible for all sustainability and impact-related topics at Inyova. He currently lives in his 
homeland, Germany, but brings cultural experience from living in Spain, the Dominican Republic, Bur-
kina Faso and Ghana. Andreas holds a degree in Political Science from the Ludwig-Maximillians-Uni-
versität München and Universidad de Granada, and was previously the Head of Ratings at ISS ESG. 
When Andreas isn’t busy helping make the world a better place, you can catch him listening to music 
or playing basketball with his three kids.

Jeff Haindl
COO

Jeff has worked in the financial service industry for over 25 years. He spent a big part of his career 
in the alternative investment industry in New York and came back to Switzerland in 2010 to manage 
the investment department of a private bank in Switzerland. Jeff majored at the University of Zurich 
in economics with a focus on environmental issues and politics. As a proud father of three girls and a 
passionate snowboarder and mountain biker, he wants to make sure future generations will be able to 
live healthy and happy lives and enjoy the beauties and miracles the world has to offer.
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Funding
(in CHF million)

2mn

4mn

8mn

3mn

1mn

Pre-seed Seed Series A Series A+

Crowdinvesting

5mn Private impact 
investors

Technologiefonds 
Schweiz

Board Members
Dr. Tillmann Lang 
Erik Gloerfeld
Dr. Helmut Fink
Dr. Alois Flatz

The people 
behind Inyova

We secured CHF 22 million in funding from private impact investors

Investment committee
Dr. Tillmann Lang 
Cristian von Angerer
Dr. Helmut Fink
Katerina Kosmopoulou
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Our investors are change makers with 
extensive experience in scaling disruptive 
innovations.

Investors

Support from thought leaders
Our in-person ‘Salon’ events in Munich and 
Berlin create space for important discussi-
ons about how to shape a more sustainable 
future. These events attract the most notable 
thought leaders in the industry. Keynote spe-
aker Joschka Fischer, the former Vice Chan-
cellor and former leader of the BÜNDNIS 90/
DIE GRÜNEN, spoke about how technology, 
entrepreneurship and politics must come 
together to make a difference. 

Other leaders, visionaries and entrepreneurs 
from the fields of sustainability, technology, 
science, and beyond also attended.

Close relationship with the 
experts from

Dominik Grolimund
Founder Wuala, 
Refind, and Slip

Myke Naef
Founder and Managing Partner 
Übermorgen Ventures, 
Doodle Founder 

Christoph Sutter
Executive Board Axpo Power, 
Founder Southpole and myclimate

Roger Wüthrich
Chief Digital Officer
Swisscom

Mette Rotbøll 
Founder, Chair and Decision maker 
Vigil Thinking, Co-founder 
Think Yellow

Pascal Grieder
CEO 
Salt Mobile

Nicole Herzog
Co-founder btov and Haufeumantis 
AG, Chairwoman Sherpany

Matthias Willenbacher
Founder Wiwin and Juwi, CEO and 
Founder WiVenture

Eva Richterich
Entrepreneur, Former member of 
Group Management Ricola

https://www.linkedin.com/company/b%C3%BCndnis-90-die-gr%C3%BCnen/
https://www.linkedin.com/company/b%C3%BCndnis-90-die-gr%C3%BCnen/
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Trees Planted: 

23,900

Forest under management: 

13,805,766 m2
approx. 52,916 tennis courts

CO2 saved: 

23,317,422 kg
25,317 flights from ZRH to JFK

129,864,304 kWh

Renewable energy created: 

8,589 average European households powered for a year

since 2019

A community that 
drives real change
Assets under management 
and shares for voting 

As of February 2022, Inyova has over 
CHF 173 million in assets under ma-
nagement. Our customers hold a total 
of 3,437,464 shares. As sharehol-
ders, our investors have the right to 
participate in general assembly votes 
of companies they are invested in – a 
huge opportunity for creating impact 
and influencing companies to be more 
sustainable. 

Community impact metrics

Over 8,000 people turned into impact 
investors
24 impact topics
Nearly 70,000 strategies created

The Inyova community owns shares in 
many great companies helping to solve 
the climate crisis. We’ve quantified the 
impact on the world of the Inyova com-
munity’s share of these companies with 
these impact metrics.

Activist ownership works

4 campaigns already in progress, 
1 successfully concluded

Discussions with 
company ongoing

Campaign successfully 
completed

Outreach ongoing

Outreach ongoing
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AUM to green projects via green bonds

Green bonds are created to raise the 
funds needed to kick-start climate 
change solutions. These range from 
emission reduction projects to pollu-
tion prevention to renewable energy 
programmes to developing innova-
tions that make buildings and cities 
more green. 

Green bonds have quickly become 
an important tool in the fight against 
climate change, especially in funding 
large infrastructure projects – where 
a lot of investment is needed.

We currently have approximately 
CHF 30 million assets under ma-
nagement in green bonds. 

32
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Photo: Geran de Klerk on Unsplash Photo: Robert Noreiko on UnsplashPhoto: American public power association on Unsplash

Green Bond spotlights

Here are some concrete examples of green bond 
projects that are included in the Inyova universe: 

Sustainable forestry 
(UPM-KYMMENE OYJ)

UPM is a Finnish firm that sus-
tainably manages forests. They 
buy, maintain, harvest, and re-
grow forests that are non-criti-
cal, for example, forests that are 
not located in water-stressed 
areas or on indigenous land.

Forests play a critical role in 
absorbing carbon dioxide, so 
it’s important we take care of 
them. UPM has issued a bond 
that will serve to sustainably 
acquire, maintain, and manage 
forests in Finland and Urugu-
ay. The bond will also help with 
R&D to develop materials and 
energy out of wood that will be 
part of a circular economy and 
replace materials made from 
fossil fuels. 

Renewable energy 
(TUCSON ELECTRIC POWER CO)

Tucson Electric Power is an  
electric utility company head- 
quartered in Tucson, Arizona. 
Its electrical infrastructure rea-
ches about 427,000 customers. 

Their bond contributed to the 
construction of a 250 MW ca-
pacity wind farm in New Mexi-
co, US, a state where coal and 
natural gas were the main sour-
ces of energy. The wind farm 
consists of 61 wind turbines 
that power 100,000 homes in 
the southern USA. 

Wind power is a clean source of 
energy, cost-effective, and the 
project helped create jobs. It is 
estimated that the project cre-
ated around 760 indirect and 
direct jobs in the region. 

Railway expansion 
(EUROFIMA)

Eurofima is a collaboration bet-
ween 25 countries to support 
the development of railway 
passenger transportation in 
Europe. The bond generates 
funds to acquire or maintain 
983 trains for regional and 
long-distance transportation in 
Switzerland, Italy, Spain, Belgi-
um, and Luxembourg.

As one of the lowest carbon 
transport modes, trains play 
an important role in reducing 
emissions in the transport sec-
tor. Aside from their environ-
mental benefits, they help sup-
port economic development, 
congestion-free travel to em-
ployment and leisure oppor-
tunities, and easy communica-
tion across borders.

For example, the bond is hel-
ping to finance two high-
speed trains between Italy and 
Switzerland, on the popular  
Zürich-Lugano-Milan route. 
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Overview
Inyova plans to issue Swiss common stocks for a total amount of up to CHF 8 million. The mini-
mum investment amount will be 1 share, which is valued at CHF 235. The maximum amount you 
will be able to invest, if you are based in Switzerland, is CHF 50,000. 
      
Return
With your investment, you will participate in Inyova's growth. This means that the holders of secu-
rities are entitled:
a) to a share in all profits distributed by Inyova,
b) to a share in the exit proceeds in the event that Inyova is sold or goes public.

Risks
Investing in the shares of a single company is risky, and worst case, you could lose all the money 
you have invested into Inyova shares. 

Do not invest money in this crowdinvesting campaign that you cannot afford to lose or that you 
need to live ahead of that date.
      
Term 
The Inyova shares are subject to a lockup period until December 31, 2026. Until this date you 
cannot transfer or sell your shares unless you have board approval. After this, Inyova aims to 
make a platform available where Inyova shares can be bought and sold. 

The Company has at any time during the term of this Agreement the right to purchase ("Purcha-
se Option") all of the Common Stock of the Crowdinvestor when raising at least CHF 3 million in 
a new financing round at the share price paid during such round or at the share price of a subse-
quent financing round that is already legally binding. The Company also has to right to purchase 
your shares if you are in breach with the terms of the Agreement.

Co-sale obligation: Investors have a co-sale obligation in the event that investors who jointly 
hold at least 50% of the share capital of Yova AG wish to sell 100% of the shares to a third party 
(purchase offer). Investors who are obliged to co-sell receive the same conditions for the sale 
of the shares in the ordinary shares of Yova AG as investors who jointly hold at least 50% of the 
share capital of Yova AG.

For all detailed and legally-binding terms, please refer to the Crowdinvesting agreement, which 
can be found when you visit https://crowdinvesting.inyova.ch/.
            
Taxation
Inyova is not in a position to provide you with tax advice. The following information is for gene-
ral knowledge only. It’s important to discuss your individual situation with your tax authority or 
advisor. 

In Switzerland, the Inyova shares you own will need to be declared as part of your overall wealth. 
Dividends, if any, have to be declared as income from securities.

At a glance
Capital investment  
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The information within document is advertising according to article 68 of the Swiss 
Financial Services Act (FinSA). 
 
The information within in this document has been prepared by Yova AG for general 
information only and does not contain and is not to be taken as containing any securities 
advice, recommendation, offer or invitation to subscribe for, purchase or redeem any 
securities regarding Yova AG The information contained in this document may only be 
used in Switzerland, Germany or Austria. 
 
The information contained in this document presents a vision and is also based on third 
party information which may not be correct. 
 
The information contained in this document does not constitute a prospectus within the 
meaning FinSA and no such prospectus has been or will be prepared for or in connecti-
on with a potential investment in Yova AG 
 
The information contained in this document contains specific forward-looking statem-
ents that include terms like "believe", "assume", "expect", "target" or similar expressions. 
Such forward-looking statements represent Yova AG's judgments and expectations and 
are subject to known and unknown risks, uncertainties and other factors that may result 
in as substantial divergence between the actual results, the financial situation, and/or 
the development or performance of the company and those explicitly and implicitly pre-
sumed in these statements. These factors include, but are not limited to general market, 
macroeconomic, government and regulatory trends, competitive pressures, and other 
risks and uncertainties in the business of Yova AG. Yova AG is not under any obligation 
to (and expressly disclaims any such obligation to) update or alter its forward-looking 
statements, whether as result of new information, future events or otherwise, except as 
required by applicable law or regulation. Nothing contained on this website is, or shall 
be relied on as, a promise or representation concerning the future performance of Yova 
AG. 

Disclaimer for Switzerland
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